
 

#typo17 has come to a close. Over the course of three days, a total of 1,579 
participants and 84 speakers exchanged ideas on the new developments in 
visual communication via exciting presentations, performances and 
workshops. Mark your calendars: TYPO Berlin 2018 will be held from 17 to 
19 May in the Haus der Kulturen der Welt. 

Berlin, June 2, 2017. – For three days, members of the design scene congregated at TYPO 

Berlin: Designers, developers and marketing experts gathered at the internationally 

distinguished conference to discuss this year’s theme, »wanderlust«. With 1,579 

participants from 31 countries in attendance, there was no shortage of eager listeners for 

the conference’s 84 scheduled speakers. Across five stages, there were 72 presentations, 

performances and workshops dealing with the topics of digital communication, mobility, 

and virtuality. 

 

Highlights and lasting impressions from TYPO Berlin 2017 

This year’s theme, »wanderlust«, offered the headlining speakers surprising breadth. 

Susanne Koelbl used her opening presentation to recount her experiences working for 

SPIEGEL as a nomadic foreign correspondent in the war-torn regions of our world. Peter 

Bil’ak (The Hague) swept the audience along with him on the search for good design, visiting 

everything from the first motorcar to light bulbs that never burn out. Dominic Wilcox, a 

visual communicator known for his bizarre reimaginings of everyday items, advocated a 

reinvention of what we consider normal. 

Lettering artist and calligrapher Chris Campe (All Things Letters) offered a humorous 

argument in support of dilettantism. The typographer and author Erik Spiekermann, by 

contrast, related the tale of his journey between the digital and analogue worlds. He also 

summed up his life’s work (to much amusement) with the help of the »missing edge« (»abbe 

Ecke«) and the »red bar« (»roter Balken«). 

The editor of Rough Trade Magazine, Liv Siddall, demonstrated at breakneck speed how she 

produces the magazine as a one-woman editorial. The Dutch advertiser Erik Kessels 

(KesselsKramer) used his time to discuss the art of failure. With plenty of humour and 

surprisingly earnest insight, he revealed how one can glean new ideas from mistakes and 

turn misfortunes into successes. Erik van Blokland and Paul van der Laan’s Typecooking 

workshop was once again a highlight at this year’s conference. As usual, the Dutch duo 

deconstructed the results of the workshop at an entertaining closing session. 
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Successful launch of the Brand Talks 

With long queues and a packed presentation hall, the new programme segment on the 

second day of the conference was a resounding success. At 30-minute intervals a host of 

renowned brands and agencies presented interesting case studies. Among the presenters 

were such famous names as KMS Team, Mutabor, oddity, Pentagram, Olapic, Swyft, 

Strichpunkt, Fuenfwerken, Interbrand and the Peter Schmidt Group, as well as brands such 

as Skoda, DFL/Bundesliga, Kiehl’s, Audi, Prinz von Hessen und Hilti.  

A total of 14 Brand Talks examined how digital branding works today, and the factors that 

can make or break brand management. Topics ranged from the presentation of new 

corporate designs, to social media and influencer marketing, to user-generated content, to 

mobile messaging and interface branding. Some results of the collaboration were 

thoroughly striking, including a move away from the classical, structured corporate design 

style guide and toward more openness. 

Jürgen Siebert, TYPO Berlin’s programme director, is pleased: »As some have noted of my 

role as moderator here, the Brand Talks are near and dear to my heart. With this new format, 

we’ve succeeded in bringing design and typography out of the realm of isolation and 

highlighting their significance for brands, companies, and revenue growth. The fact that the 

audience was so receptive has convinced us to hold more Brand Talks at the next TYPO. 

Until then, we’ll be holding two or three half-day Brand Talks in Berlin, Stuttgart and 

Düsseldorf to tide people over.« 

 

Registration for TYPO Berlin 2018 

With »Trigger« as its theme, TYPO Berlin 2018 will once again be held from 17 to 19 May 

2018 in Berlin’s Haus der Kulturen der Welt. Tickets are available now at Super Early Bird 

prices:  €399 (plus VAT) for professionals and €199 (incl. VAT) for students. There are also 

attractive group discounts for professionals and students (starting at 5 or 10 group 

members respectively). 

 

For more information about TYPO Berlin, follow us on Twitter (@TYPOBER) or subscribe to 

the TYPO newsletter.  

 

Images can be downloaded at: 

https://www.typotalks.com/berlin/2017/press/ 

 

Videos of the presentations can be found here: 

https://www.typotalks.com/videos/ 
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